
The Chamber

TT he Chamber’s Communications
Committee was proud to unveil the
Chamber’s new redesigned website at

the August Mixer held at the UMBC Research
Park. Six months in the development and
planning stage, the new site boasts a clean,
accessable, easy to read look, with credible,
original and well organized content, valuable
and timely information and eye catching
photos that showcase the best of our Chamber
and the Catonsville community.
Kudos to the outstanding job done by

Chamber memberMeghan Carpenter of
Dragonfly Design for the site’s new layout and
masterful usability and accessibility. Kudos to

Farmers’ Market

Wednesday

10 am - 1 pm

Chamber member Phila Hoopes ofYourWords
Worth for her outstanding job in composing
and writing all the content for the site, and for
her work on our new FeaturedMember Profile
series that will be seen in both the TheView and
on the website.
We encourage everyone to visit our new site

today atwww.catonsville.org and see for your-
self why our committee is so excited. Also be
watching for our October Viewwhere we
discuss a new incentive program benefiting
members who link to the Chamber site from
their website..along with new and exciting
advertising opportunites on the web. Stay
tuned – we are just getting started!
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PURPOSE
The purpose of the Chamber of

Commerce is to have a strong voice
with the county government,

business and local community;
to affect positive change in our area;
to foster growth and expansion of

our members’ business; and to
achieve the betterment of the

Catonsville community.

Chamber Web Site:
www.catonsville.org

ADVERTISING & PROMOTION
OPPORTUNITIES

One-Page Insert $75
Get special attention for an

event, sale, etc.An 8 1/2“ x 11”

insert in The View

provided by your business.

Event Sponsorship
Your company can be

highlighted at one of our

monthly events.

(Costs vary)

Business After Business Host
Invite the Chamber to your

location for onsite promotion.

(Costs vary)

Website
Banner Advertising

Check the For Members page

for additional opportunities to

promote your business on the

Chamber’s website.

Call the Chamber Office

410.719.9609
for more information.

VIEW
The Chamber

The Chamber Working for You
President’s Message

GeorgeBrookhart

2008 President

TT he Chamber office has been the scene of some adventures over
the past couple of weeks! Last week, while wewere having new
Internet cables installed, the technician drilled through the

exterior wall, accidentally hit ourmain power line, and set it afire.
Thanks be, there were no injuries, and no serious property damage.
However, it knocked out our electricity and computer network, and
we’re still working out the full impact.

So if you noticed the long orange electrical cord running fromObjects Found to our office –
or if some of our services have been a bit delayed - now you knowwhat was happening!
If Reggie Sajauskas, God bless her, hadn’t stepped up immediately to power our office on her

electrical bill, the Chamber would have been down and offline for a full week. Reggie, once again
you’ve demonstrated themeaning of “good neighbor,” andwewant you to knowwe’re grateful!
And you know, Reggie’s action startedme thinking… this “pitch in” spirit is exactly what

makes the Chamber function: all of us joining forces to help each other and demonstrate what
we can accomplish together.
Take Frederick Road Fridays as an example.Where would it be if Jamie Lite of Atlantic Stage

Lighting, Emory Node of Appalachian Bluegrass, Omar Jennings, Bill Higgins, and CraigWitzke
hadn’t come together tomake it happen? It would have remained a dream…a vision…and
nothing else.
Similarly, we all share a vision of Catonsville becoming the best possible place to live, work,

shop and play. A place to be admired…a prime destination for businesses, for shoppers, for
tourists…for families coming to raise their children and grandchildren.
And this visionwill only come about if we all pull together.
How?Well, while we each have our own places of business, you could say the business district

belongs to all of us. So it’s up to us all tomake it attractive – a place we can brag about, where we
can be proud to invite our customers, associates, friends and out-of-town visitors!
And sometimes that involves the littlemaintenance details that can get overlooked so easily.

Perhaps a new coat of paint, or new lighting…maybe just a newwindow display. It doesn’t
necessarily takemuch to keep a place of business looking beautiful and drawing customers in.
As a Feng Shui practitioner I know tellsme - if your business is in a lull, trymaking just one

small improvement…even picking up stray cigarette butts or fast-foodwrappers on the side-
walk… and then notice the effect onwalk-in visitors.When you give love and care to your
property, take pride in your property, it shows.
But perhaps you’re short on the time tomake improvements?You can find some great

contractors among your fellow Chambermembers! Fromwindow replacement to construction
to landscaping, just check the Directory to find the services you need right here in Catonsville.
Or come to themonthlyMixers, andmeet neighbors whowould love to offer you their compa-
nies’ services, while you give a boost to your own business in the process.
Or do you need a financial boost to cover a high-cost renovation? Drop by and talk with us

here at the Chamber.We’ll be happy to work with you to find loans or grants tomake your place
of business fit your needs. After all, that “pitch in” spirit is whatmakes us a community…no one
here needs to struggle alone.

ATTENTION: BUSINESS LEADERS

SS eptember is National Emergency Preparedness Month… and Baltimore County is
on-board. In cooperation with the Community College of Baltimore County
(CCBC), the County Office of Emergency Preparedness, the County Chamber of

Commerce and others, free Business Continuity and Emergency Preparedness workshops
will be held at locations around the county. Featuring expert speakers and local real-world
examples, these sessions provide a valuable overview to this critical aspect of business
planning. See the insert in this newsletter or go to http://www.ccbcmd.edu/ceed/
spring/ justice.html for details.



Phila Hoopes
View Columnist

II can’t count the times a prospect has said –
“We’re planning to redo our website, and
we want somebody who can actually write

to do the content for us.” Then, a fewminutes
later, the person adds, rather awkwardly – “Of
course, it’s never made us any money, but we
think it’s important to keep it up there.”
Ah, the website that simply sits there – the

“brochure site” listed on company business
cards that rarely shows up on Google or makes a sale. It can be the
biggest money-waster on a business budget, not only for the money
spent keeping it up, but for the money it doesn’t bring in!
Brochure sites are a relic of the early Internet days, when compa-

nies still used printed collateral to tell the public about their products
and services. Back then, marketers didn’t realize the major differences
between printed and online media.
Those differences are time and competition.
A brochure is designed for “slow time” – it may sit on your desk for

a few days, be picked up again, thrown in a drawer and emerge a
month later.With plenty of time to work its spell, it does not need to
capture your interest immediately. It is interacting with you alone –
unless you intentionally seek out similar companies, you are not dis-
tracted by competitors.
Visitors to your website, however, are usually searching for some-

thing specific, and know that a screen full of competitors is just a few
keystrokes away. If your content does not capture their interest within
seconds, they will move on. And you will never know they were even
there.
Clearly this online audience demands a whole new level of writing

– focused, direct, with no frills or fluff. No flowery welcomes, no
Home page rhapsodies about your company – there simply isn’t time!
So how do you create a site that brings an income? Basically, you

follow these three steps:
Define the purpose of your site and the audience you’re targeting,

as precisely as possible.Who do you want to come to your site, and
why?What do they need?What do you want them to find? Are you
selling services to new prospects? Offering details about your newest
product? Providing support to existing customers?
Design your content in layers, moving from fewest words to most

words, least detail to greatest detail, big-picture benefits to in-depth
specifications, all directly targeted to your prospects’ needs.
Craft simple, strong, short headlines and text for your home page

(the lobby of your site). Both your headlines and body text need to be
laser-focused on benefits: How will your product or service make the
visitor’s life easier?
The one purpose of this text is to send visitors to a detail page

giving all the features or specs of that product or service. Once your
visitors have clicked through to the detail page, they’re already
presold on your obvious knowledge of their needs and desires. From
there, it’s a few clicks to the shopping cart and a sale!

HOW TO TRANSFORMYOURWEBSITE FROM AN

EXPENSIVE ELECTRONIC BROCHURE TO A

HARD-WORKINGONLINE REVENUE SOURCE

Green Tip for September
�
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HowGreeningYour Business Can “Triple”
Your Bottom Line And IncreaseYour
Market by 10% perYear

By Phila Hoopes

Last month we looked at the rapidly growing green
business market and the powerful impact that

greening can have on any business, regardless of its
services or products. This month, we’ll take a look at
the first two “bottom lines” used to identify a green
business: People and Planet.

Bottom Line: People -What isYour Human Impact?

What does this mean? How does holding People as a
bottom line value, for example, differ from affirming
that “the customer is always right” and promising cus-
tomers the lowest prices anywhere, period?

Basically, it’s a matter of looking deeper. Running a
green company means treating your customers, em-
ployees, subcontractors, vendors, laborers, and com-
munity with equal respect...fully realizing that they are
your greatest asset. For example, “green screens” for the
People bottom line may include:
• Providing employees with living wages and
generous benefits

• Including Certified Fair Trade food products and
textiles in your inventory

• Making sure that imported or outsourced
products are produced under Fair Trade
conditions

• Giving back to your community through
philanthropy and volunteerism

Bottom Line: Planet - How Big isYour Footprint?

Similarly, holding the Planet as a bottom line doesn’t
just mean adding organic products or recycled paper to
the inventory. Instead, it means operating your busi-
ness with a view to the long-range future, not just look-
ing for short-term solutions. It means running everyday
operations and production sustainably, reducing their
impact, so that 10, 25, or 50 years from now the envi-
ronment around your properties remains healthy.
Green screens for the Planet bottom line may include:
• Locating offices and production facilities in
LEED-rated “green buildings”

• Using renewable energy sources, Energy Star
appliances, and high-efficiency lighting

• Purchasing office supplies made of renewable or
recycled materials

• Managing natural resources humanely and with
respect for the ecosystem

• Minimizing or eliminating toxic and nontoxic
wastes, or disposed of them cleanly, recycling
where possible

Stay tuned for next month’s column, in which we look
at the final bottom line, Profit, and how it balances
against People and Planet…

Phila Hoopes
The Tree-Huggin’ Copywriter, Giving YourVisionYourVoice
http://www.your-words-worth.com



II f you’ve passed through the commu-
nity ofWestgate, just to the east of
Catonsville, you’ve probably noticed

the Rock Glen Apartments.
Set back from winding, wooded sub-

urban streets, the apartment complex
was built in 1964 and has maintained a
quiet, dignified presence in the commu-
nity ever since.
A multi-building complex of 242

apartments stretching around the junc-
ture of North Rock Glen Road and North
Chapel Gate Lane, the apartments offer
a solid list of
amenities for a
moderate rent
level: spacious
floor plans with
parquet floors
or wall to wall
carpet…
abundant closet
space…and a
patio or bal-
cony for each
apartment. All
apartments
include individually controlled heating
and air conditioning and 24-hour moni-
tored security coverage. Each building is
Internet and cable-ready, and equipped
with laundry facilities and free on-site
parking. Unlike many managed proper-
ties, Rock Glen even accepts small pets.
Despite a change in ownership in 2002

when the property was purchased by
Continental Realty Corporation (www.cr-
crealty.com), Property Manager Cheryl
Miller will tell you that stability is the
most descriptive word for Rock Glen
Apartments. She has held her position
for the past 18 years, and was a tenant of
Rock Glen herself for 12 years.
Listen to her and you’ll hear her ongo-

ing investment in the property. Her
on-site crew is responsible not only for
leasing the apartments, but also for the
pristine groundskeeping and 24-hour
on-call maintenance. They have added
a steady procession of upgrades: new
balconies, painting, and concrete
work; updated kitchen fixtures and
new appliances.
So dedicated is their service, in

fact, that Rock Glen’s management has
steadily won high resident satisfaction
ratings over the past years (as polled by
an outside company).
Despite the steady stream of improve-

ments, and despite the rollercoaster
property values of the past few years,
Rock Glen rents have remained
stable…likely a factor in the very low
turnover rate among the tenants, says
Ms. Miller. “We have a lot of long-term
residents,” she says, “People who’ve been
here twenty or more years.”

“We like to
say it’s country
living in the
city,” she adds.
“You’re off the
main road in a
wooded neigh-
borhood, over-
looking the
treetops – it’s
like being in the
country, but
you’re close to
695, shopping,

schools, bus lines, and Baltimore City.
The area has everything you need –
shops, banks, stores – as they say, it’s lo-
cation, location, location!”
While Rock Glen is new to the

Catonsville Chamber of Commerce,
apartment personnel have maintained a
strong good neighbor policy for years.
“We’ve contributed to the Catonsville
food drives and Food Bank, and Habitat
for Humanity,” says Ms. Miller. “We feel
it’s important to give back to our com-
munity.”
She is simply thrilled to be participat-

ing in the Chamber now. “We love you,
we love being here,” she says with a
broad smile. “We’re excited about being a
part of the Chamber and we’re looking
forward to being active members.”
The Rock Glen Apartments are just one

of Continental Realty Corporation’s 24
residential properties, five more of which
are located in the Greater Catonsville
area. To view Rock Glen or any of
Continental Realty Corporation’s
other properties or to apply online,
see www.crcrealty.com.

A QUIETHAVEN OF
GOOD-NEIGHBORVALUES
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Featured Member Profile: Rock Glen Apartments

B
usiness
C
ard

Your

Business

Card

The Chamber

New Members
Sponsorship Level

BB&T Bank
Jack Saffran

919 Frederick Road

Catonsville, MD

410-869-1575

www.bbt.com

BB&T offers a full array of financial services:
banking/deposits; insurance; investments; and

lending.

Member Level

Applebee’s Restaurant & Bar
Jaymie Hebb

6505 Baltimore National Pike

Catonsville, Md 21228
443-794-9266-
Fax: 443-557-1670-
www.therosegroup.com

We are a neighborhood grill and bar focusing
on local business and partnering in the com-
munity while serving food and drink that is
recognizable and great nationwide.

Comcast Business Services
Sherita Jordan
5801 Metro Drive
Baltimore, MD 21215
(410) 513-0480/ Office
(410) 841-4794/ Direct
sherita_jordan@cable.comcast.com

Comcast's network passes nearly every "main
street" business in the communities we serve.
This provides Business Services with an
opportunity to reach small and medium busi-
nesses that want innovative, reliable service
from a company that they already know.
Comcast Business Class provides three essential
services - high-speed Internet, Phone, and
Cable TV - that are the lifeblood of business
communication.

Re/MAX Allegiance
Tina Zanti

327Whitfield Rd.

Catonsville, MD 21228
202-277-2004
Fax: 410-747-1831

www.realestateindc.com

Specializing in residential sales in
Baltimore County, Baltimore City and

Washington, DC.



Ships Cafe
828 Frederick Road

Gold Sponsor: Provident Bank

Sponsor: Ships Cafe

When: Monday, September 15, 2008

Where: Ships Cafe

828 Frederick Road

Time: 5:30 to 8:00 pm

Featuring:Networking, Featured Member Profile Drawing,
Door Prizes, 50/50 Raffle

Cost: $20 for members with advance reservation & payment

$25 for members at the door, $35 non-members

(cost includes hors d’oeuvres & 2 drink tickets for beer, wine or soda)

REGISTER NOW: CALL the Chamber Office at 410-719-9609
or fill out this page andMAIL to: Greater Catonsville Chamber of Commerce, 822A Frederick Rd, Catonsville, MD 21228

or fill out this page and FAX to: 410-744-6127 • or registerON-LINE at www.catonsville.org

Mail or fax registrations pay by Credit Card* or Check** •ALL phone or on-line registrationsmust pay by Credit Card.

Business Name: Contact Person:

Address: Phone: FAX:

* Credit Card Number: Expiration Date:

Circle One: VISA MASTERCARD AMEX Amount: $ CVV2 Code:

Authorized Signature: Date:

**Check Enclosed for (made payable to GCCC): $

The CVV2 code is 3 digits printed onVisa andMasterCard cards in the signature panel on the back of the card. It is the last 3 digits AFTER the credit card number.
The American Express verification number is a small 4-digit number printed on the front of your card on the right hand side.

Celebrate
Indian Summer

at our September Monday Mixer

Greater Catonsville Chamber Newsletter • www.catonsville.org 5
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The Chamber In Pictures

Our Chamber in the Community

Above:The bandAppoloosa and a beautiful summer evening brought record crowds to our
fifth Frederick Road Fridays’ concert held onAug. 8.

The Chamber helps support the St.Agnes
Foundation by participating in its second
annual car show held at UMBC onAugust
16. Above President George Brookhart with
Car Show volunteers.

Photos by Nathaniel Corn, Balance Photography

Photos courtesy of the St. Agnes Foundation
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Over 100 GCCC andABPA members and guests met at the new
5520 Building in the UMBC Research Park for the Chamber’s
August Mixer.The networking event included connecting with
local business owners,making important contacts,witnessing
the unveiling of the Chamber’s new web-site, being the winner
of a fabulous door prize or selected for the Chamber’s next
Featured Member Profile.Thank you to our sponsor UMBC
and the many Chamber businesses that contributed to the
evening’s festivities by donating a door prize or a platter of
delicious food.

Also during the evening, the Chamber awarded
one of three $1,000 scholarships to a UMBC
student as part of the Chamber’s scholarship
program.Kayla Smith,who attended the mixer
with her parents,was one of this year’s recipients
and received a certificate of congratulations from
President George Brookhart.

Networking Mixer at the

UMBC Research Park
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The Chamber Member News

Seminar on the Aid & Attendance

Veteran’s Program, Sept. 10th

C
ARITAS HOUSE ASSISTED
LIVING, on the Jenkins Senior
Living Campus, 3308 Benson Ave.,

behind St Agnes Hospital, will present
an informational seminar on the Aid &
AttendanceVeteran’s Program, on
Wednesday, September 10.
This program, open to anyone who

was a veteran or spouse of a veteran is to
provide additional pension monies to
help with Assisted Living, Long Term
Care, and in-home caregiving costs.
TheVeteran must have served at least

one day during wartime, but not neces-
sarily in a war zone, to be eligible.
Everyone attending is invited to

CARITAS for dinner, catered by FAMOUS
DAVE’S BARBECUE, at 5:30 pm, followed
by the Aid & Attendance Seminar.
To register, please call 410-646-6600

by Monday, September 8. For more in-
formation contact Barb Kendrick, Ad-
missions/Marketing Coordinator, at
410-646-6563.

"Rudy" to Speak at Cardinal

Gibbons, Sept. 13th

E
veryone who loves sports and un-
derdog stories knows the popular
football motion picture “Rudy”.

The “real” Rudy, Dan “Rudy” Ruettiger, is
now an equally popular international
youth motivational speaker. People such
as film star Matt Damon attribute Rudy’s
encouragement for their successful atti-
tudes.
On Saturday, September 13th at 7:00

pm Rudy will bring his inspirational
message to the Cardinal Gibbons School.
Accompanying his message will be ac-
tual film footage of the Notre Dame
game that made “Rudy” a household
name.
Tickets are $25 with proceeds benefit-

ing of the Cardinal Gibbons athletic
programs. Seating is limited. For tickets
and further information, call Joe Loverde
at 410-788-2425 or JimMalone at 410-
207-2531.

CYPRESS STRING QUARTET

Kicks off 10th Anniversary Season

for Catonsville Presbyterian

Concert Series

…..”beautifully proportioned and
powerful” TheWashington Post

S
ince its inception in San Francisco
in 1996, the Cypress String Quartet
has performed to critical acclaim in

prominent venues worldwide. Featured
on the April 2005 cover of Chamber
Music Magazine, the members have been
widely celebrated for their passionate
dedication to the genre, grace and power
of their performances and their sincere
dedication to music education and out-
reach. “Pure poetry from beginning to
end” is how the Albuquerque Journal de-
scribed a Cypress performance. The
quartet will combine technical precision
with imaginative programming to create
a truly unforgettable concert experience
performing works by Haydn, Beethoven
and Debussy.
The concert will be held at Catonsville

Presbyterina Church on Sunday,Septem-
ber 21,2008 at 3:00 pm. The church is lo-
cated at 1400 Frederick Road. All concerts
are free – contributions are appreciated.
Formore information, call 410-747-6180
or online at www.catonsvilleconcerts.org.

BALTIMOREMETROPOLITAN

COUNCIL TOHOST

PROCUREMENT EXPO
FOR SMALL, MINORITY,
ANDWOMEN-OWNED

BUSINESSES

A
s part of a continuing effort to
increase diversity among the
companies awarded local

government contracts for goods and
services, the Baltimore Metropolitan
Council (BMC) is sponsoring a
regional procurement expo this
September. The BMC’s Cooperative
Purchasing Committee will host the
event on September 16, 2008 from
8 am to 12 noon at Martin’sWest,
located at 6817 Dogwood Road in
Woodlawn.
The Expo will provide businesses

an opportunity to network and learn
about procurement opportunities
with local purchasing officials from
the governments, public schools,
community colleges and libraries in
seven municipalities: Anne Arundel,
Baltimore, Carroll, Harford, Howard
Counties, City of Annapolis, City of
Baltimore and the Maryland Depart-
ment of General Services.
“Local governments, by our

nature, purchase a significant
amount of supplies and contracted
services, but small businesses in
particular may not be sure how to
tap into that market,” said Baltimore
County Purchasing Division Chief
Deborah Meehan. “I would strongly
encourage small, minority and
women-owned firms to attend the
2008 Procurement Diversity Expo.”
For more information, contact

Carla Tucker, Minority and Small
Business Marketing Manager,
Baltimore County Government
atatctucker@baltimorecountymd.
gov or (410) 887-3119. Or, you may
register for the Regional Procurement
Diversity Expo 2008 by September 2
at http://bmc.baltometro.org/brcpc/
DiversityExpo.asp.
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bwtech@UMBC's Newest Building

Welcomes First Tenant —

Engineering Firm Will Occupy

Prime Space

b
wtech@UMBC Research Park
Corporation is excited to announce
the signing of the first tenant in its

newest building, 5520 Research Park
Drive. RMF Engineering, a Baltimore-
based firm with expertise in mechanical,
electrical, civil, structural, infrastructure
and aquacultural engineering, will oc-
cupy 28,000 square feet on the build-
ing's third floor. The company has
several offices around the country;
bwtech@UMBC will serve as its head-
quarters.
RMF is nationally recognized for the

analysis, planning and design of com-
plex buildings and campus utility gener-
ation and distribution systems, and has
expertise in the evaluation of renewable
energy strategies, alternative energy so-
lutions and green initiatives. The com-
pany currently employs about 100
people at its Baltimore headquarters,
and plans to expand its staff to 130 by
the end of 2009, following its relocation.
The vast majority of RMF employees
have technical backgrounds, and UMBC
has been a significant source of talent
for the company in recent years. RMF
has regularly hired UMBC students as
interns, and has placed a number of
graduates in permanent full-time posi-
tions. Following its move in January
2009, the company plans to expand its
recruiting activities on campus.
RMF also has plans to collaborate

with UMBC's College of Engineering
and Information Technology by assist-
ing in curriculum development, con-
sulting with faculty and guest lecturing
in engineering courses. In addition to its
work with students and faculty, RMF in-
tends to take advantage of the profes-
sional development courses offered by
UMBC Training Centers at
bwtech@UMBC.
"We are thrilled to welcome RMF to

the Research Park," said Ellen Hem-
merly, executive director, Research Park
Corporation. "RMF has a history of col-
laboration with UMBC, and we are ex-
cited for that to expand as the company
grows."

"RMF is positioned for growth and ex-
pansion.We are delighted to be estab-
lishing our headquarters at
bwtech@UMBC and believe the new lo-
cation gives us access to the talent and
facilities we need to take our company
to the next level," said Duane Pinnix,
president, RMF Engineering.
The 107,000 square foot building was

developed by Corporate Office Proper-
ties Trust (COPT) (NYSE: OFC). This is
the second building COPT developed at
the park; the first was the U.S. Geologi-
cal Survey building at 5522 Research
Park Drive.

Plant Sensory Systems

Receives DOE Grant

Funding Will Allow Company to

Develop Plants with Increased

Seed Oil for Biofuels

P
lant Sensory Systems, a resident of
bwtech@UMBC’s Incubator, has
received a Phase I Small Business

Innovation Research (SBIR) grant from
the U.S. Department of Energy. The
nine-month, $100,000 grant began July
1. The grant will help the company test
new genetic modifications on its labora-
tory plants to divert carbon into seed oil
more efficiently.
Founded by the husband-and-wife

team of Frank and Kathleen Turano last
July, Plant Sensory Systems is a biotech-
nology company that develops tech-

nologies to improve agricultural pro-
ductivity. The company plans to license
its technologies to seed and agricul-
tural biotechnology companies.
The grant from the DOE will be used

for research on genetic modifications
that will enhance the ability of plants to
convert carbon to oils, thereby making
the seeds they produce more oil-rich.
Once extracted from the seeds, the oils
could be used in either cooking oils or
biodiesel production, which is consis-
tent with the DOE’s objective to create
alternative fuel sources. The company
is currently using Arabidopsis plants in
its research activities; if successful, it
will start testing its hypotheses on
canola plants.
If the company experiences success

in its research and shows that the proj-
ect is feasible, it will be eligible to apply
for a Phase II, two-year grant from the
DOE.
“We are glad that the DOE is sup-

porting our project to develop alterna-
tive fuel sources,” said Kathleen
Turano. Added Frank Turano: “We are
excited about this grant and the oppor-
tunity to continue our research that we
hope will benefit not only the DOE, but
society in general.
“Plant Sensory Systems is engaged in

groundbreaking work in the field of
agricultural technology and alternative
fuel sources,” said David Fink, director
of entrepreneurial services at
bwtech@UMBC. “We are pleased that
the DOE has recognized the potential
of its research with this award.”

Photo by George BrookhartThe 5520 Research Park Building



Sponsorship Opportunities
for 2008 Monday Mixers

EVENT: (Please Check One)

❏ September 15 Monday Mixer

❏ November 17 Monday Mixer

SPONSOR LEVEL: (Please Check One)

❏ Platinum- $500
• 4 tickets to the event ($80Value)

• Display table at the event for your business

• A special time to promote your business at the event

• Free Insert, provided by sponsor, in Chamber
Newsletter ($75Value)

• Recognition in news releases, flyers, The Chamber
VIEW, and at the event

❏ Gold - $250
• 2 tickets to the event ($40Value)

• Display table at the event for your business

• A special time to promote your business at the event

• Recognition in news releases, flyers, The Chamber
VIEW, and at the event

❏ Silver - $100
• 1 ticket to the event ($20Value)

• A special time to promote your business at the event

• Recognition in news releases, flyers, The Chamber

VIEW, and at the event

IN-KIND SPONSORS:

❏ Host an event at your location

❏ Provide catering services

(appetizers for 50-100 people)

❏ Donate beverages (beer, wine, sodas, water)

❏ Provide entertainment

(sponsor local musician)

Opportunities to Sponsor one of the Chamber’s Special
Events; TASTE OF CATONSVILLE, THE CRAB FEAST,
HOLIDAY PARTY &THE BUSINESS AWARDS, are also

available.

To be a Sponsor:

CALL the Chamber Office at 410-719-9609

or fill out this page andMAIL to:
Greater Catonsville Chamber of Commerce
822A Frederick Road, Catonsville, MD 21228

or fill out this page and FAX to: 410-744-6127

Youmay pay by Credit Card* or Check**.

SPONSOR INFORMATION

Business Name: Contact Person:

Address: Phone: FAX:

* Credit Card Number: Expiration Date:

Circle One: VISA MASTERCARD AMEX Amount: $ CVV2 Code:

Authorized Signature: Date:

**Check Enclosed for (made payable to GCCC): $

The CVV2 code is 3 digits printed onVisa andMasterCard cards in the signature panel on the back of the card. It is the last 3 digits AFTER the credit card number.
The American Express verification number is a small 4-digit number printed on the front of your card on the right hand side.
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ONLY Two Mixers left for 2008.
Don’t miss the chance to be a sponsor!!!
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The Chamber 2008 Calendar

THIS MONTH’S EVENT

SEPTEMBER
Event: 35th Annual Catonsville

Arts & Crafts Festival

Date: Sunday, September 7, 2008

Time: 10 am to 5 pm

Place: Frederick Road

Cost: FREE

Event: MondayMixer

Theme: Indian Summer

Gold Sponsor: Provident Bank

Sponsor: Ships Café

Date: September 15, 2008

Time: 5:30 pm - 8:00 pm

Place: Ships Café

Cost: $20 pre-registered & pre-paid

$25 at the door

$35 for non-members

OCTOBER
Event: Catonsville Business

Awards &Trade Show

Date: Tuesday, October 21, 2008

Time: 5:30 pm

Place: Rolling Road Golf Club

814 Hilltop Road

Cost: TBA

NOVEMBER
Event: MondayMixer

Theme: Chamber Gives Thanks

Sponsors: bwtech@UMBC

Kernan Orthopaedics & Rehab.

Date: November 17, 2008

Time: 5:30 pm - 8:00 pm

Place: bwtech@UMBC

1450 S. Rolling Road

Halethorpe, 21227

Cost: $20 pre-registered & pre-paid

$25 at the door

$35 for non-members

DECEMBER
Event: Holiday Party

Sponsors:NEEDED

Date: Tuesday, December 16, 2008

Time: TBA

Place: Overhills Mansion

Cost: TBA

COMMITTEE MEETINGS

ProgramCommittee

Date: Thursday, September 4, 2008

Time: 11:00 am

Place: Coldwell Banker

Arts & Crafts Festival Committee

Date: Wednesday, Sept. 3, 2008

Time: 7:00 pm

Place: Chamber Office

MARK YOUR CALENDAR FOR THESE

COMMUNITY EVENTS

CCBC Foundation-Catonsville

Hosts Annual Golf Tournament,

September 15, 2008

J
oin Honorary Tournament Co-
chairs, Tom and Joanne Booth of
Booth Properties, in Catonsville

Foundation's 22nd Annual Golf Tourna-
ment being held at Rolling Road Golf
Club onMonday, September 15, 2008.
Shotgun start at 11:00 a.m. with two
hole-in-one prizes of a new car and
$1,000,000. Sponsorship opportunities
range from $1500 to $5000.
Register early to secure your four-

some’s participation by calling Jackie
Webster at 410-455-4467.

NOTE: Times, locations, and costs are

subject to change.

Saturday, September 13th –

Story telling at Strawberry Fields

G
ive the Saturdaymorning cartoons a
miss and bring your youngsters
down to Strawberry fields forMusic

& Dance with Christine Kellar of Dance on
the Planet. This program runs from 10:00
am to 11:00 am and is a FREE event with
coffee for the parents and juice for the
kids. Visit www.danceontheplanet.com.

Event: Frederick Road Fridays

Dates: Sept. 12, 2008

Bands: TheMama's Boys and

Red Sammy

Time: 5:30 pm - 7:30 pm

Place: Egges Lane

Cost: FREE

Frederick Road

fridaysfridays
Celebrating Music & Fun in Catonsville

MARK YOUR CALENDAR/ JUNE - SEPTEMBER

Don’t miss the last of these great summer concerts!!

Photo by Nathaniel Corn, Balance Photography



12 Greater Catonsville Chamber Newsletter • www.catonsville.org

Greater Catonsville Chamber of Commerce
822A Frederick Road
Catonsville, MD 21228

PRSRT STD

U.S. POSTAGE

PAID

BALTIMORE MD

PERMIT NO. 2110

Quote of the Month “Problems create solutions, solutions create genius!”

Debbie Travis, Fine Living Network

Community News

Lurman Woodland Theatre

Best of Baltimore

C
atonsville’s LurmanWoodland
Theatre’s Summer Concert Series
has been named a Baltimore

Magazine Best of Baltimore winner for
2008, www.baltimoremagazine.net. This
is the 33rd year that the magazine has
been awarding accolades to what the
editors feel are the best that the Balti-
more area has to offer.
For the last 17 years, Friends of the

LurmanWoodland Theatre, a program of
the Catonsville Recreation and Parks
Council, has produced a Summer Con-
cert Series. The concert series’ early mu-
sical line-up consisted mainly of military
bands and openmicrophones, and has
evolved to include a wide variety of mu-
sical styles performed by some of the
area’s most talented artists.
The series is produced by a small

group of dedicated volunteers (presently
numbering 13), who select and arrange

for the performances, raise the money to
pay for the series, and put on the con-
certs. For the last few years, each concert
series has included 27 concerts, or one
on almost every Saturday and Sunday
evening- from 6 to 8 pm- during June,
July and August. And over these
17 years, dozens of area students have
earned their Community Service hours
at the theatre.
The Summer Concert Series are free

and open to the public. Donations dur-
ing the concerts are always gladly ac-
cepted, and this provides for about one
quarter of the operating funds. For many
years, the Baltimore County Commission
on Arts and Sciences has recognized the
LurmanWoodland Theatre program by
funding the yearly grant application. But
the bulk of the operating funds come
from community and member sponsors,
and most of them are Greater Catonsville
Chamber of Commerce members. This
support has made the concert series, and
this award, possible, and is much appre-
ciated.

The Lurman Woodland Theatre is

Baltimore’s Best Free Concert

Series for 2008:

“There’s an unlikely venue tucked away
in the woods behind Catonsville Senior
High School, and each summer, it hosts
a remarkable line-up of performers.
This year’s LurmanWoodland
Theatre Summer Concert Series
includes Deanna Bogart, Charles “Big
Daddy” Stallings, Bayside Big Band, Carl
Filipiak, Pan American Rhythm Project,
St. Charles String Quartet, Junkyard
Saints, and many others. The acts are
first rate, the theater is shaded, and
most impressively, it’s free.”

Baltimore
Magazine


